Business First

Louisville's efforts for entrepreneurs draws Business Week's attention

June 15, 2006
Louisville was featured on Business Week's Web site this week in an article on the top 10 cities that are actively recruiting entrepreneurs and innovative businesses. 

Although large metropolises remain attractive, mid-sized cities are increasingly luring entrepreneurs, the magazine said. 

According to Business Week, one of Louisville's strengths is creating economic growth by identifying what establishments it lacks and then offering incentive programs to help entrepreneurs fill the gaps. 

Business Week offered the city's Corridors of Opportunity in Louisville program as an example. The program offers forgivable loans to retail businesses that locate in areas that lack certain types of businesses, such as grocery stores that choose to locate downtown. The maximum loan is $50,000 at 0 percent interest, forgiven after the business has been open for five years. 

The publication also gave a list of Louisville's pros and con (there was only one). The pros include an extensive, well-funded park system, the presence of major corporations such as United Parcel Service Inc. (NYSE: UPS), General Electric Co. (NYSE: GE), Ford Motor Co. (NYSE: F), Yum Brands Inc. (NYSE: YUM) and Papa John's International Inc. (NASDAQ: PZZA), plans to build a downtown arena, and an affordable real estate market. 

The con: no professional sports. 

The other nine cities featured in the article are Effingham, Ill.; Clarinda, Iowa; Freeport, Texas; Prescott, Wis.; Purcellville, Va.; Pauls Valley, Okla.; Napoleon, Ohio; Crosbyton, Texas; and Spokane, Wash. 

